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Consumers are overall happy with their phone and carriers, but they will 

consider change. Carriers may be “open season” as the service is perceived 

more as a commodity and less of a personal attachment.

No surprise that age matters here:  Younger consumers are more loyal and more 

connected to their phones and the “need-to-know” info it provides.

However, 
people are 
more likely 
to be very 
satisfied with 
their phone 
than their 
carrier. 

Consumers are 
satisfied with their 
phone and carrier.

Consumers would 
change carriers 
based on

76%

My carrier 

treats me 

right. Any 

problem I 

have had, has 

been resolved 

quickly. Prices 

are in line 

with others.

say they can be 
convinced to change 
carriers.

say they can be 
convinced to change 
their phone.

“After trying 

and owning 

several brands 

and models 

over the years, 

the function 

and lack of 

what I consider 

unnecessary 

distractions 

of my current 

phone, and 

overall fit for 

my needs without 

excessive ‘fluff’, 

I always go back 

to my original 

brand because it 

just fits.”

“

”

“ I’ve had an 

iPhone since 

the day it was 

released back 

in 2007. I will 

never change.”

“

“

I enjoy the hardware in the Google Pixel 

line. I’ve had Google phones since the 

Nexus series. I like that they are geared 

towards the tech savvy crowd.

Samsung has consistently provided top-

quality products for over a decade. 

Unless that quality were to suddenly 

drop, I cannot imagine switching brands.

”

”

Consumers would 
change phones 
based on

Lower prices are the #1 reason given to 
consider a switch—49% for phone and 61% 
for carrier. But these other sentiments play 
a role, too.

Younger consumers are open to experiencing 
different devices as their de-facto brand 
loyalty is still in flux. 

89%

18-24

are oPEN TO 
SWITCHING their 

phone

71%

25–34 

When they do change, younger respondents are 
more likely to take into account a company’s 
brand values when planning on switching for 
both phone and carrier.

“I have a strong interest in current 

events/stories, political affairs and 

historical pieces. All three help shape 

my worldview and Iuse this information 

as a part of my daily work as well as 

general understanding of the country 

and works around me.”

among 18 to 24

vs

among 45 to 54

Prestige perception is a marketplace reality 
and correlates to consumer satisfaction.

A bona-fide lifestyle “tool,” for better or worse.

Phones Ranked 
By Prestige:

% Of Owners 
Very Satisfied:

65%

60%

57%

are oPEN TO 
SWITCHING their 

phone

40%

84%

55%

29% 20%
more likely than the average 
to say they get nervous when 
they haven’t checked on their 
phone in a bit

advertising@g-omedia

more likely to say they 
spend too much time on 
their phone

Switching

Switch motivators

Switching

Switch motivators
It’s personal, Part iit’s personal, part i

1. Apple
2. Samsung

3. google

It’s personal, Part iIit’s personal, part ii

the age factorthe age factor

1. reading news
2. managing social media
3. streaming audio/video

“a need-to-know” mentality

Plus they are—

top phone use, 18-34

21%
advice 

from tech 
expert

31%
Better 

coverage

21%
brand 
values

25%
Faster 
speeds

17%
Faster 

Internet

19%
Brand 
Values

71%
more likely 
to say they 

judge people 
by their 
phone

54% 55% 32%
say their phone 
helps them live a 
fuller life

say they spend too 
much time on their 
phones

say they get 
anxious when they 
haven’t checked on 
their phone in a bit


